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EVOLVING A VISUALIZATION - TABLE

Meals served over time

Campaign Year Meals Served
2010 40,139
2011 127,020
2012 168,193
2013 153,115
2014 202,102
2015 232,897
2016 277,912
2017 205,350
2018 233,389
2019 232,797
2020 154,830
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EVOLVING A VISUALIZATION - UGLY GRAPH

[C. Nussbaumer Knaflic, Storytelling with Data]
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[Based on C. Nussbaumer Knaflic, Storytelling with Data]

EVOLVING A VISUALIZATION - SIMPLE GRAPH

(@]
b
[+
w
N
n
-
M
=
w
O
*

300,000

250,000

200,000

150,000

100,000

50,000
0 IIII

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020
CAMPAIGN YEAR

data-action-lab.com ‘g s



[Based on C. Nussbaumer Knaflic, Storytelling with Data]

EVOLVING A VISUALIZATION - GOOD GRAPH

Meals served over time: big drop in 2020
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[Based on C. Nussbaumer Knaflic, Storytelling with Data]

EVOLVING A VISUALIZATION - DATA STORY

Meals served over time: big drop in 2020
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[C. Nussbaumer Knaflic, Storytelling with Data]

EXAMPLES

TICKET TREND
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EXAMPLES

[Based on C. Nussbaumer Knaflic, Storytelling with Data]
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2. Remove border and gridlines

300.00 -

250.00 -

200.00 -

150.00 -

100.00 -

50.00 -

0.00 T T T T T T T T T T T 1

====Ticket Volume Received ====Ticket Volume Processed

3. Remove markers
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[Based on C. Nussbaumer Knaflic, Storytelling with Data]

EXAMPLES
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4. Clean-up axis labels and legend 5. Colour code the lines
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[Based on C. Nussbaumer Knaflic, Storytelling with Data]

EXAMPLES

Lag in Tickets Processed Since May Layoffs
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6. Tell the story Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
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